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A GLOBAL BRAND RECOGNITION



Audiovisual Merchandising
& Promotions

Publishing Marketing &

Communications SR

Theme Parks
& FEC’s




- THINK BLUE THINK SMURFS
SDG's AMBASSADORS



NO GOOD HEALTH
POVERTY ‘ AND WELL-BEING

DECENT WORK AND
ECONOMIC GROWTH
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QUALITY GENDER CLEAN WATER
EDUCATION EQUALITY AND SANITATION
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THE UN SUSTAINABLE DEVELOPMENT GOALS AMBASSADORS
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WE SHARE THE SAME VALUES

THE SMURFS ARE A GREAT MESSAGE CARRIER FOR THE SUSTAINABLE
DEVELOPMENT GOALS

EVERYBODY LOVES THE SMURFS
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LOOKING FORWARD
TO HAVE YOU ONBOARD

smita@prismlicensing.in +918080824222 A
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