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Top 10 In
squad value

MOST VALUABLE TEAMS IN THE WORLD
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Real Madrid

FC Barcelona
Manchester United
Bayern Munich
Manchester City
Paris Saint-Germain
Liverpool

Chelsea

Arsenal

Tottenham Hotspur
Juventus

Borussia Dortmund
B Atlético de Madrid
Internazionale

AS Roma

Schalke 04

Everton

AC Milan

MNewcastle United

West Ham United
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‘ JEFA Ranking position

B &M Total Turnover
408

‘ Deloitte Footbhall Money League ranking

i Efficiency

Furope’s most etticient club

Best Club.
Global Soccer Awards 2018.



H 9 titles in the
last 9 years

- 3 LUEFA Super [ups

-3 UEFA Europa Leagues

-15panish Cup ("Copa del Rey”)
-15panish Super Cup
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16 Empowerlng
women

LEAGUE CHAMPIONS: 3 IN A RDW SPANISH CUP CHAMPIONS
2N 20708 ¢ LB 2NZAG
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AUDIENCE SPANISH CUP FINAL ATLETICO DE MADRID -
REAL SOCIEDAD

1655 CO0 speclalors [4 8% Share)

1.3MM Followers Clubs” Attendance World Record
W 50,000 at Wanda Metropolitano!
@ +350.000

f 777cco 6 0 n 7 3 9



Stability

Simeane 15 currently the coach
with the mast consecutive sgasons
at a2 ¢lub in Europe

After winning the h'storical “Dablate” 'n the
1995,/90 =rason as a plaver, Diegn Pabla Simeo1e
rame back o Atléatica in 2012 to manage the tezm
fran ~he bench. Heis currently the nanager @'t
the most cosecutive years at a clubin BEu-ope

03%

/

BETTER RESULTS
THAN EVER

The team managed by
Simeone wins 63% of the
games and only loses 15%.
The percentage of victories is
the best one for a foreign
manager in LalLiga history
(better than Cruyff, Rijkaard
and Helenio Herrera).

WINNING

Simeone is the second coach
with the most games in
Atlético’s history, only after
Luis Aragoneés. The
Argentine have lifted more
titles than any other
manager: /.



] World’s largest club Academy

TRAINING AND WORK CULTURE

- High performance teams: 24 traphies last season.
- Education: 1,500 hoys & qgirls.



: 9.We hosted the
2019 UCL fmal

‘Eeat Venue 2

Wurlr:l Fﬂnthal‘@mmw Iru:lua‘;r'j,gr Awards.

.



] We are
much more
than Madrid

- Academy (40 countries)

- Atlético San Luis in LigaMX (Mexico)

- Wanda program (China)

- Tata program (India)

- |Israel (Hapoel Beer Sheva partnership)




e 5 THE ROOTS ARE OUR R
TOP 10 WORLDWIDE HISTORY AND VALUES NO LIMIT TO AMBITION
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ATLETICO 2 MADRID

EMOTIONAL COMMITTED REBEL

“Courage and Heart” “Never S5top Believing” “Re-Inventing is part of our DNA”

LEGACY: A UNIQUE FEELING SINCE 1903




Strong
reputation

VERY POSITIVE POSITIVE NEUTRAL VERY NEGATIVE

. NEGATIVE

0 % 25 % 50 % 75 % 100 %

Source: Nielsen Sports National Study. Base: 2,000 representative citizens of Spain. 16-69 years. April 17




Perception gm i em

S4%, ELITIST POPLLAR 41%
i

52%
43% 57%
7% QUALITY 73%
227 DISAGREEABLE 48%

G A% 47%
YOUNLG
T0%0 30%
POLITICISED
AFULITIEAL
BO% 40%
TRADITIONAL g INNOVATIVE

A0l ces Mialzan Saors Narnaa Seacy. Gase 2 0070 rearesentative it zars nf Spain, b5 yea s, s G



Hlstory a
future
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0%
9%

lub members
with age under 40

0
9%

club members
with age under 18

3%

WOIMEnN

Memb

140.000

105.000

70.000

35.000

44376

2011/12

B Season ticket holders
B 'Members

43890 g 43973

2012/13 2013/14

47890

2014/15

2015/16

ership growth

2016/17

2017/18

2018/19




Global
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“VERY INTERESTED" in ATM

34.6 M
“VERY INTERESTED™ in ATM
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266 M followers over the warld

2.3M

A S “VERY INTERESTED” in ATM

87.5M passionate fans in 30 countries 11 SISl
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12,381 broadcasts globally E e — HHE

5808 BROADCASTS
UEFA (CL 5 EL): 136.9M 12.8 MSPECTATORS T
LALIGA 1470

470 BROADCAST ARSI 10.5 M SPECTATORS
COPA DEL REY: 8 3 R+ A J3Esingnsaounsed Shne,  asees 2,812 BROADCASTS

FRIENDLIES: 132M  Desess s Oemmn o gy 2 i

25.7 M SPECTATORS 53.1M SPECTATORS

1,021 BROADCASTS Z2,Zi0 BROADCASTS



Growing on
social media

The club’s social media expaosure
cantinues to grow organically

28./M

27./IM

15.3M

(L

STRATEGY
(4 PROFILES]
- Mens team
| adies taaT
CACACEmY
atacium

TOP LOUNTRIES
| Mexicn

2 Frazil

3 Iyt

4. [clonesia

L apaAlr

* Coarmparison between A7.ebics de M=dnc's
[arehcok, Tweittar and Ins7aq -am acce ants
anc thaze nf theM4dL ML, 'l and the
wa'nr.d C_p chamr pinns.
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Digital transtarmation levers

The best partners

e Wardn ezrzpzlitonz s tho firs2102% LED ard T20% 17 sazumir Earoac,
Siarld closs sorecn systor
afat2 of fac art conneoty fy.

Global henchmark in LED felefonicg  Best Eurapean telecon municetions PHILIPS [hewarlds leading alayer in
screens and artificial intelligence. rompany accardirg to Fartune. stadium lichting.
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T WANDA METROPOLITAND

The place to be
in Madrid

Mumbers since opening (18 months):
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Tickets
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Tickets sold to
foreign visitors
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In good company
& Pwssoo

GLOBAL / & HyunpoAl Mahou  pwin Yelfonica @SO‘VG the Children

INTERNATIONAL

@ FRiXWANDA

b CaixaBankd (205, PHILIPS @LG beEnvixy &0

SPAIN

AN ren fe HARRY'S
SUPPLIERS o

REGIONAL



Julian 5alas

R Head of Inkerationa. Business Development
' lsalasiatleticndemandr d.oorm
MF: +3d GO Fn LY
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mailto:jsalas@atleticodemadrid.com
http://www.atleticodemadrid.com/

