
B R A N D   D E C K   P R E S E N T A T I O N



THE
INTRODUCTION

Medusa Premium Strong Beer Is 
Owned By Medusa Beverages Pvt Ltd. 
The Vibrant Idea Of Medusa Was 
Brewed In February 2017. 
The Spiritual Beer Was Successfully 
Launched In January 2018 In Delhi.



MEDUSA IS THE PERFECT COMBINATION OF THE BEST BARLEY MALT AND IMPORTED HOPS 

FROM GERMANY WITH 5.9% ALCHOLIC STRENGTH WITH MR. K.B SHARMA OUR BREW MASTER 

BREWING HAS BEEN DONE AT ADIE BROSWON

BREWERIES PVT LTD GURDASPUR PUNJAB.MEDUSA IN GREEK MYTHOLOGY IS

THE ORIGINAL CHARACTER OF BEAUTIFUL GIRL WHO WAS LATER CURSED FOR

HER BEAUTY BY ATHENA,TURNING ONLOOKERS TO STONE.



THE 
POSITIONING



OUR BRAND POSITIONING

The Perfect Combination Of  A Young Enthusiast  Who Looks Out Things Differently. 
“An Unique Attitude Towards The Life”

C O N S U M E R  I N S I G H T

The brand is young and targets 
young people who are looking to 
be different. Medusa beverages 
Pvt. Ltd. is the brainchild of 5 

connoisseur who are the 
expertise in this business since 

15 years.

Avneet Singh, Arpan Sood,
Rajneesh Wadhwa, 

Sunny Marwah & Nitish Malhotra

MEDUSA 
creates that unparalleled 

blend of experiences in life

B R A N D  
I N C E P T I O N

B R A N D  
C H A R AC T E R

This is how they derive ideologies 
which turns out to be their way of 
life. More independent yet tactful 

for a long-term growth in their 
respective achievements.

Personality which imbibes playful 
yet mindful, spirited yet 

responsible, emotional yet 
confident bringing out a strong-

minded individual who knows the 
real indulgence of life.

B R A N D  
P U R P O S E



CREATING THE UNPARALLELED BLEND OF
EXPERIENCES IN LIFE

B R A N D

U N I Q U E N E S S

C O N S U M E R

P E R S O N A L I T Y
THE 
BRAND WORLD



OUR BRAND PERSONALITY



A sensory experience. 
A perfect combination of 

best barley malt and 
imported hops from 

Germany.  The spectacular 
visuals and taste radiating 

to tingle your senses 

The vibrant idea which is 
unstoppable. Giving back 

a fun-filled experience 
and reckon a force that 

will take you back to your 
larger life and beer your 

spirits up. With vehement passion 
and serpentine locks, she is 
the mystic mortal. In Greek 

mythology, she is the original 
character of a beautiful girl 

who was later cursed for
her beauty by Athena,

turning onlookers 
to stone.

Giving the real indulgence 
of life whether alone or in 
a party, relaxing or having 
fun with friends, Medusa 

brings out such unique 
moments of life.

WE EPITOMIZE
PERFECTION

THE MYSTIC
MORTAL

WE KEEP UP
THE SPIRITS HIGH

CELEBRATING
LIFE



OUR 
VISUAL INTERPRETATION



Medusa, the perfect combination of  A young enthusiast  who looks out things differently having an unique attitude 
towards life. They are independent and outgoing having a positive mindset, playful yet mindful, spirited yet responsible, 
emotional yet confident. They find pleasure in every moments of life which turns out to be  a never-ending experience. 
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A YOUNG BRAND INCEPTED IN 2017 BY FOUR 
PARTNERS WHO ARE THE INDUSTRY EXPERTS

THE BRAND WAS SUCCESSFULLY LAUNCHED IN 2018 
AND IN A SPAN OF ONE YEAR MEDUSA BEVERAGES
PVT LTD HAS MANAGED TO SELL THREE LAKH CASES 
IN DELHI FOLLOWED BY OTHER NORTHERN 
REGIONS OF INDIA

RECEIVED THE BEST DEBUT PRODUCT OF THE YEAR 
GOLD AWARD IN THE BEER CATEGORY BY
THE RENOWNED ALCOBEV MAGAZINE ‘SPIRITZ 
2018’

REPRESENTED THROUGH AN EYE CATCHING LOGO 
AND MEDUSA ICON WHICH CREATES A NEVER-
ENDING IMPACT ON A CONSUMER

WORLD CLASS FACTORY. A STATE OF THE ART 
FACILITY BUILT TO IMMERSE PATRONS IN BEER 
CULTURE & DISPLAY THE BREWING PROCESS.

WHY
MEDUSA ?
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BEST DEBUT PRODUCT
THE MEDIA REACH
OF THE YEAR 2018 GOLD AWARD

ALCOBEV MAGAZINE ‘SPIRITZ 2018’



T H E  M E D I A  R E A C H



INVIGORATING
FLAVOURS PERFECT
FOR ALL OCCASSIONS



10K
FOLLOWERS

3K+ 5K+

MEN & WOMEN
Resonates Across 
Audiences

TARGET 
DEMOGRAPHICS
AGE – 18 TO 45

18-30
35%

31-35
25%

41-45
12%

36-40
20%

46-50
8%

SOCIAL MEDIAFOOTPRINTS

In Just A Year Span & Still Growing



OUR UNIQUE DESIGN PRINCIPLES



W E  E P I TO M I Z E  P E R F EC T I O N

The perfection of art or an architecture, an individual expression. 

The perfection of an individual while performing a task. Its all 

about doing things as perfectly that it becomes the epitome of an 

art form. Medusa fits the blend which can further be translated 

into a substantial consumer line of products.



H I G H  - S P I R I T E D

Soaring to the height of success which gives an electrifying  

experience and unparalleled rhythm to the lifestyle. 

Kaleidoscopic color that brings out the tone of the moment. High 

spirited translation of the mood derived from Medusa.



M YS T I C  M O RTA L

The mysterious enigma encrypted to the story of Medusa 

relieves the inner mystique which translates into a beautiful 

artwork depicting the emotions and core value of the brand.



C E L E B R AT I N G  L I F E

The purest meaning of life is being celebrated with Medusa 

which says, “Think about things differently”. Friends, , 

Colleagues, Travel, Friday nights, Office, beach its all about 

finding that special zone of people whom you enjoy the most . 

Celebrating life with Medusa.



LOOKING FOR BEST IN CLASS PARTNERS TO ALIGN WITH 
MEDUSALIFESTYLE IN THE BELOW OPEN CATEGORIES

Fashion Apparel & Accessories

Bags & Luggage

Travel Gear

Hosiery & Innerwear

Footwear

Small Leather Goods 

Watches

Eyewear

Barware

Stationery

Gifts & Novelties

FMCG

Hybrid Experiential Format [Medusa Night Club]

Product Categories
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